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The G.B.S. Study Group was born in Milan on 15 October 1998.  
The initiative was launched in Taormina, during an international seminar sponsored and organized by the 
Institute of Business Administration - University of Messina - and the Fondazione Bonino-Pulejo. The 
meeting was attended by professors and experts from different countries such as France, England, Spain, 
Belgium  
For three years, the GBS Study Group has carried out an intensive study and research ended with the 
definition of the Principles of the Social Reporting, presented in Rome at the CNEL May 3, 2001.  
In October of the same year it was formally established as an association of non profit research whose 
mission is: 
• development and promotion of scientific research on social report and on the issues related to its 

representation and spreading; 
• study, examination and development of a corporate culture meant as an ensemble of factors including 

economics and social legitimization parameters for human resources effectiveness, as well as factors 
concerning the respect of industrial relations, within a values background which builds on the centrality 
of people; 

• research on social report models suiting companies which operate in specific sectors, including the 
public and the cooperative ones, as well as the study and spread of the companies’ codes of ethics, as a 
prevention tool for irresponsible behaviors. 

 
This document, approved by the Scientific Committee and the Board of Directors in February 2013, 
has been prepared by the following Working Group: 
 
Coordinator  
Peter Portaluppi  

Components: 
Claudio Badalotti, Gabriele Badalotti, Ruggero Bodo, Antonio Chiesi, Marco Eugenio Di 
Giandomenico, Ondina Gabrovec Mei, Alberto Martinelli , Roberto Marziantonio, Gianfranco 
Rusconi, Franco Vermiglio 

 

The Working Group has also made use of the following GBS research papers: 
 
• n°3 “Environmental report and Added Value” 

Coordinator: Ondina Gabrovec Mei 
Components: Silvana Carcano, Luca Condosta, Stefano Dionisio, Francesco Manni, Anna Paris, 
Alessandra Tami, Annamaria Villa. 

 
• n°4 “Corporate Governance and Social Responsibility” 

Coordinators: Claudio Badalotti, Andrea Beretta Zanoni. 
Components: Gabriele Badalotti, Bettina Campedelli, Silvia Cantele, Silvia Vernizzi, Donata Gottardi, 
Carlo Mammola, Paola Orlandini, Mauro Paoloni. 
 

• n°5 “Performance metrics for social reporting” 
 Coordinators: Bettina Campedelli 

Components: Andrea Beretta Zanoni, Vanessa Bobbo, Elisa Bonollo, Silvia Cantele, Carlo Luison, 
Lucina Mercadante, Valeria Squarzoni, Silvia Vernizzi, Roberto Zangrandi, Mara Zuccardi Merli. 
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INTRODUCTION 
 
A new version of the Standard 

The events that occurred since the first publication of the GBS standard and the increase in number 

of Social Reports (Bilanci Sociali) and Sustainability Reports, which have recently been published, 

along with a significant improvement in their format, emphasis and content, led GBS to publish 

updated guidelines for reporting the social and environmental impacts of organisations. 

The growing awareness of the critical role that organizations play in pursuing sustainable 

development has led to a growth in interest – on the part of institutions and stakeholders, such as 

investors and the community – towards greater transparency of the impacts that organizations’ 

choices and actions have on society and the environment. This state of affairs has produced 

significant developments in legislation, (accounting and reporting) standards, academia and 

practice. In particular, this has brought about: 

- on one hand, an extension of the scope of Financial Reporting and emergence and 

consolidation of new tools and methodologies for measuring and evaluating organisational 

performance which is not (usually) derived from traditional accounting (e.g. Socially 

Responsible Investment rating, Balanced Scorecard, Intangibles Accounts, Integrated 

Reporting);  

- on the other hand, a need for compatibility and convergence between several types and 

models of reporting and disclosure. 

 

With regard to the first aspect, the Directive 2003/51 of the Parliament and European Council (note 

1, art.14), represented a crucial turning point in the regulatory evolution of the Financial Reporting 

framework, specifically in relation to socio-environmental impacts. The Directive requires to 

include in the Annual Report a “fair, balanced and comprehensive analysis of the development and 

performance of a company's business and its position, together with a description of the principal 

risks. In addition, financial and, where appropriate non-financial key performance indicators, 

including environmental and employee-related information, are also required so far as is relevant 

for understanding the company’s position. The Directive has been adopted and, in some countries 

further developed with important elements.  

Moreover, the European Union, with Communication No 2004/725, requires listed companies to 

include in the Annual Report a distinct and easily identifiable section relating to their Corporate 
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Governance. In such a section, the following must be included: a reference to the Code which a 

corporation has eventually decided to adopt or is obliged to follow by law; an explanation of the 

extent to which the Code has been applied; and a description of the systems for internal control and 

risk-management. 

In addition to the existing European legislation, an extension in the scope of Financial Reporting 

has also been suggested by accounting standard setting bodies, such as IASB, which published an 

“International Financial Reporting Standard (IFRS) Practice Statement Management Commentary” 

in December 2011. 

With regard to the second aspect (mentioned above), both issuers and users have strongly 

recognized the need to improve compatibility and convergence among several standards and 

reporting instruments in order to reduce confusion and duplication. Nowadays companies, 

especially if listed, can not avoid identifying an organic framework within which to consider the 

different forms of disclosure/reporting, a framework which is capable of producing synergies. In 

practice, some pioneering companies have been producing Integrated Reports for several years, 

attempting to link both Financial Reporting and Social Reporting under a unique framework. 

Another significant development is the growing importance given by European Institutions to the 

issues related to reporting environmental performance. For example, the Recommendation 

2001/453/CE concerning the “Recognition, measurement and disclosure of environmental issues in 

annual accounts and annual reports of companies” provides definitions and requirements for the 

recognition and measurement of environmental accounting data.  

In addition, other relevant innovations are: 

1. The renewed interest about transparency-related matters shown by the EU Commission, 

which has recently launched a wide consultation about the “Disclosure of non-financial 

information” and has submitted to the EU Parliament and Council a “legislative proposal 

about transparency of social and environmental information” that is provided by companies 

of all sectors.  

2. The EU Commission’s endorsement of the “Integrated Financial and Non-Financial 

Reporting” as a goal in the medium-long term; 

3. The significant revival of debate on topics related to a European “Corporate Governance 

Framework”. 

 

 

Social Responsibility 
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Corporate Social Responsibility, which has been defined by the European Commission as the 

responsibility of companies for their impact on society, represents the commitment whereby 

organizations implement, beyond compliance with laws, “a process for integrating social, 

environmental, ethical, human rights and consumer-related concerns in their strategies and business 

operations in strict collaboration with their stakeholders, with the aim to: 

- do everything possible to create value, which is shared by owners/shareholders and other 

stakeholders and society in general; 

- Identify, prevent and mitigate the adverse effects related to their economic activities”1. 

According to the European vision and to the stakeholders approach, Corporate Social 

Responsibility represents a combination of responsibilities, which derive from extensive fiduciary 

duties that an organization and its management have towards different stakeholders so as to 

facilitate cooperation for creating and fairly distributing among them the value created as well as 

limiting any negative effects on stakeholders. 

An essential condition for this approach is represented by the freedom of conscience and 

expression, which allows the creation of an enduring process made up of different phases, 

including: listening, comprehension, action, evaluation and feedback of the information. In other 

words, a systematic dialogue and enrichment of information to create a permanent framework for 

more harmonious intentions. 

Every choice should be driven by the fundamental premise that each person is worth equal 

consideration and respect. Consequently, these choices should be driven by the value of justice. 

This should be considered as impartial promotion of: negative and positive freedoms; social welfare 

and needs’ satisfaction; and development of one’s abilities and basic goods that are essential means 

for everybody to pursue their life plans that give meaning to human existence. Such principles 

should be interpreted as a basis for a reasonable agreement, one that is respectful of the autonomy 

of each person; so that the creation of value and wealth, through economic activity, may be 

considered not an end per se but rather a way to pursue values and purpose shared by everyone. 

There have been – and indeed there still are - difficulties for stakeholders, who remain anchored 

in a strongly economic-based perspective of a model of development, in adhering to this process. 

Among these, in particular, there has been difficulty in combining the objective of profit-seeking 

with the ways in which to pursue this in a socially responsible manner; not only in satisfying 

regulatory requirements, but also in striving to overcome these from the perspective of increasing 

similarity of values that are capable of overcoming legal norms and requirements. This ongoing 
                                                
1 Communication of the Commission to European Parliament, Council, to European Economic and Social Committee 
and to Committee of the Regions. Strategy renewed by EU in 25 October, 2011 for the 2011-14 with regard to the 
issues related to corporate social responsibility. 
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process pushes the evolution of current legislation in order to better satisfy the values and legitimate 

expectations of all social actors for whom new constraints have been identified, in compliance with 

fundamental human rights. 

 

The Social Report 
The Social Report is a fundamental reporting, management and control tool for companies that 

intend to adopt socially responsible behaviour. 

Since Social Responsibility consists in fulfilling fiduciary obligations towards the stakeholders 

of an organization, the Social Report represents a set of activities aimed to provide an account to 

stakeholders, in respect of their right to know the effects of corporate activities. 

In the evolution of theory and practice of social reporting, the Social Report has often been 

defined as Sustainability Report, by acknowledging the concept introduced in the UN report 

prepared by the Commission Brundtland in 1987. In the Brundtland Report, sustainability is defined 

as “the ability to satisfy the needs of the current generation without compromising the ability of 

future generations to satisfy their own needs” and refers mainly, but not exclusively, to 

environmental issues. Subsequently, the concept has been described as a triple dimension including 

the economic, environmental and social and it has also influenced the drafting of several reports, 

which have been defined as sustainability reports. 

Although we are aware of this evolution of the definition, we retain the use of the original 

definition of Social Report, because this term has characterized our activity since the beginning and 

also because this has now become part of common language. However, we need to clarify that the 

adjective social has always been used to mean the wide range of effects that the organizations’ 

activities produce on the social and environmental context, in which they operate and the whole set 

of their strategies and policies that are adopted with regard to their stakeholders’ legitimate interests 

and expectations. 

The environmental dimension of the activities undertaken by the organizations is therefore fully 

considered together with the economic and social aspects, which are based on the legitimate 

expectations of different stakeholders, according to the multi-stakeholder perspective. 

The term Social Report does not only refer to a document encompassing balancing data, as 

outlined by accounting techniques, instead it is used to indicate a synthetic document, that includes 

qualitative information, which is published periodically on the basis of pre-established guidelines 

and procedures. 

The Social Report is an independent document, which is adept at representing the overall 

impact of corporate activities on civil society, although in synergy with other documents and 
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information of the organizations’ accountability. Therefore, the information, included in the 

Social Report, must be strongly coupled with reliable and verifiable sources and with clearly 

defined procedures in order to avoid the risk of appearing to be simple declarations of intent, and, as 

such, devoid of any spatial and temporal control and comparability. 

The Social Report can represent a document in its own right, or it can be included in the Annual 

Report in a separate section. It is necessary, however, to develop a comprehensive scheme for the 

corporate information system, in which its different components focus on their primary objectives. 

Nevertheless, it is also necessary to take into account all available data to avoid duplication of 

information included in other reports, by also making use of appropriate references. 

Thus, in order to facilitate writing a document which contains minimum information for being 

considered a Social Report, it has been considered necessary to identify a set of general principles 

for drafting the Social Report. From these principles, specific rules, which can be applied in each 

individual organization in relation to, for example, the specific activities carried out or its 

dimensions, are derived. 

The Social Report, in a first approximation, must be prepared by all organizations. The 

following principles, with the appropriate adjustments, can be applied to organizations of any type, 

independent of their legal form, size and scope of their activities. 

The Social Report must be written periodically, normally at the end of each accounting period 

and ideally at the same time as financial accounts and statements. In addition, this must be approved 

by the governing body of the Company which takes responsibility for the information produced and 

divulged. 

The Social Report, thus, represents a final document that gives an account of the results 

achieved over the last accounting period, which are comparable with those of the previous period as 

well as with the established objectives. The Social Report is also a document with a clear future 

orientation, as established by the norms and standards of reporting that accentuate its role as a 

management tool, which includes a description of the main risks and factors that may affect future 

operations and plans. 

The Social Report is a public document destined for stakeholders who, directly or indirectly, are 

involved in the organisational activities. On one hand, those who provide resources to the 

organizations in terms of financial means, job-related contributions, supply of goods and services, 

etc. On the other hand, those who benefit from the results of the organisational activities and on 

whom, even indirectly, these activities impact. 

Recipients of the Social Report are, thus, all different stakeholders. Clearly, information on 

social as well as environmental or economic performance, have different importance in relation to 



 
 

12 

their contributions and to subsequent resulting expectations. In general terms, however, for those 

organizations that operate in a responsible manner, Social Report can contribute to build reputation 

in such a way to facilitate dialogue with all stakeholders. 

Initiatives of social reporting are thus welcome even when, due to being partial or not perfectly 

structured, they can not be given the role and name of Social Report. However, it is maintained that 

only those documents that are prepared in accordance to the principles and process described below 

can be considered as “Social Report”. 

 

The document 
The present document provides and illustrates principles and guidelines that are deemed essential 

for writing a Social Report. 

These principles and guidelines have been partly taken from practice and academic 

contributions as well as developed through debate and comparison with internationally accredited 

models of accountability. 

The starting point is the need to identify criteria that give uniformity to Social Report. It is not 

only a matter of making comparable (social) reports of different accounting periods and 

organizations, but also ensuring reliability, transparency, neutrality, coherence and publicity of 

these documents in order to allow readers to understand them and to reach sound judgements. 

The present document is organised in two parts. The first describes the objectives and principles 

that guide the preparation and drafting of a Social Report. The second part illustrates the contents of 

the sections in which the report has been divided, as follows: 

1. The identity of the organization; 

2. Reclassification of financial accounting data and calculation of Value Added; 

3. The social and environmental report; 

4. Additional sections; 

5. Appendix. 

 

The preparation of a Social Report may require the commitment of the governing body of the 

organization for several accounting periods. This may require progressive involvement of people 

and technical resources, and it may proceed through several evolutionary steps. 
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1. Objectives of Social Report 
Social Report aims to achieve the following objectives: 

- To provide all stakeholders with a comprehensive picture of an organization’s 

performance, by activating an interactive process of social communication; 

- To provide useful information about the quality of organizational activities in order to 

expand and improve – also from a social-ethical point of view – knowledge and 

possibilities of evaluation and choice of stakeholders. 

Particularly, this means to:  

- Give an account of the identity of the organization as well as of its value systems and 

strategies, managerial behaviours, results and effects; 

- Provide a description of the way in which an organization balances stakeholders’ 

expectations and indicates the commitments adopted with regard to them. Give an account 

of the extent to which the organization fulfils its commitments towards stakeholders; 

- Describe the organization’s commitments for  improvement; 

- Provide information about the relationship between the organization and the environment 

in which it operates; 

- Represent the Value Added generated in the accounting period and its distribution. 

 

2. Social Reporting Principles 
The Social Report is based on the assumption that any organization, to a different extent, 

should have and disclose a specific ethical commitment, which informs its strategies and daily 

actions. 

Therefore, from the perspective of the Social Report, the governing body of the organization 

must make the purposes of organizational activities and the rules that regulate the behaviour of 

managers and employees explicit. 

The principles for writing a Social Report refer to ethics, legal framework and professional 

accounting practices. In particular, they refer to the principles and shared values of public and 

economic ethics and, with regard to field of law, to the Italian Constitution and to existing European 

community and national legislation. In addition, the principles for writing a Social Report reflect the 

fundamental human rights principles (UN Bill of Rights). Finally, with regard to the professional or 

procedural aspects, they refer to the national and international accounting standards. 

However, it is possible to consider that any individual organization may refer to more specific 

ethical, regulatory or professional guidelines. Given the need to follow the regulatory references 
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above reported, any further specification of the values and principles that inspire an organization 

appears to be useful and necessary. 

Where disagreements about ethical-social issues emerge between different stakeholders, the 

Social Report must present information in such a way that those who read the reports are able to 

evaluate this information in relation to their own point of view. Such an approach should be pursued 

in order to promote better dialogue, which, though keeping the “non-negotiable” positions or the 

different and apparently incompatible points of views unchanged, manages to maintain a fair and 

transparent relationship with any stakeholder who is genuinely interested in the organization’s 

activities. It is essential, however, that such peculiarities follow explicit, shared and recurring 

criteria. 

The quality of the process of writing a Social Report as well as the information that this contains 

is ensured by respecting the following principles. 

 

1. Responsibility: the different stakeholder groups, to which an organization must give an 

account of the effects of its activity, must be identifiable or must have the possibility to 

make themselves identifiable. 

2. Identification: complete information about corporate ownership and governance have to be 

provided, so as to provide third-parties with a clear description of related responsibilities. 

The ethical framework, which must be presented as a series of values, principles, rules and 

general objectives (mission), needs to be highlighted. 

3. Transparency: all recipients of the Social Report must be placed in a position to understand 

the logics behind the process of accounting, reclassification and formation of the document, 

with reference to its procedural and technical components as well as to the discretionary 

choices adopted. 

4. Inclusion: all identified stakeholders will be – directly or indirectly – given a voice, by 

illustrating the methodology adopted for accounting and reporting. Any exclusions and 

limitations must be explained. 

5. Coherence: an explicit description of how policies and management choices comply with 

the explicated values must be produced. 

6. Neutrality: the Social Report must be impartial and independent of any interest group or 

particular coalitions. 
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7. Third-parties’ autonomy: where third-parties are appointed to prepare specific sections of a 

Social Report, or to ensure the quality of reporting or to provide evaluations and comments, 

complete autonomy and independence of judgement must be requested and guaranteed2. 

8. Accruals basis of accounting: social effects must be recorded when occur and not just when 

there is an actual cash flow related to operations from which they originate. 

9. Prudence: positive and negative social effects must be recorded and represented in such a 

way as not to overestimate an organization’s results. Those results that refer to accounting 

items must be sorted by cost. 

10. Comparability: the comparison between social (accounts and) reports of the same 

organization from one period to another, or those of other companies in the same context or 

sector must be allowed. 

11. Comprehensibility, clarity and intelligibility: information included in the Social Report 

must be clear and comprehensible. Therefore, the disclosing approach must ensure a fair 

balance between form and substance. The structure and content of the Social Report must 

make an organization’s choices and followed procedures understandable. 

12. Periodicity and continuity: the Social Report, because it is complementary to Financial 

Accounts and Statements, must coincide with the accounting period of the latter. 

13. Homogeneity: all monetary quantitative measures must be expressed by the same currency 

units. 

14. Utility: the information reported in the Social Report must contain only those data which are 

useful to meet the expectations of the stakeholders in terms of reliability and completeness. 

15. Significance and relevance: the actual impacts of the economic and non-economic events 

on surrounding contexts must be taken into account. Any subjective assessments or 

estimates should be based on explicit and congruent assumptions. 

16. Verifiability of information: the additional information of the Social Report must be 

verifiable through reconstruction of the procedure followed to collect and report data and 

information. 

17. Reliability and fair representation: information inferable from the Social Report must be 

devoid of errors and biases, so that it can be considered by users as a fair description of the 

object to which it refers. To be reliable, the information about an object must be represented 

in a complete and truthful way, with a preponderance of substantial aspects over the formal. 

 

                                                
2 Where there are evaluations, judgments and comments of the appointed third-parties, these will be included in a 
specific additional section. 
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Introduction 
The components of the Social Report are described in the following. These include: 

1. Identity of the organization and context, this is concerned with the socio-environmental context 

which an organization is part of; its governance and organization structure; its mission; its ethical 

values; and its strategic plan; 

2. Reclassification of financial accounting data and calculation of Value Added, which represents 

the main link with the Financial Statement, makes clear the economic (or economically 

expressible) effects that organizational activities have on stakeholders who contribute in a more 

direct way to the production of economic value and participate in its distribution; 

3. Socio-environmental report, which concisely illustrates the results achieved in relation to 

commitments, programs and effects on individual stakeholders; 

4. Additional sections; 

5. Appendix. 

 

1. The identity of the organization and context 
In order to allow stakeholders and other interested subjects to evaluate organizational 

performance and to form an opinion of organisational behaviour, the value-related and strategic 

principles that inform an organization’s activities need to be compared with achieved results, by 

taking into account the socio-environmental context in which an organization operates. 

The identity of the organization is concerned with the following aspects: 

- The scenario and context of reference; 

- Principles and values inspiring the mission, targets and behaviours; 

- Governance and organization structure; 

- Strategies and policies. 

 

Hence, it is necessary to preliminarily describe the salient aspects of the socio-environmental 

context in a concise but thorough way. After this, the purposes, principles and values inspiring the 

organization must be stated. This wider description facilitates the interpretation of the way in which 

the aforementioned principles and values have been concretely applied. This description also 

facilitates readers’ judgements with regard to the coherence between these values and actual 

performance. 

The above implies that the organization must exhaustively describe its own identity by referring 

to: the information about the main features of the socio-environmental context; its purposes and 

organization structure; its values; its mission; and its strategies and policies. 
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1.1 Governance and organizational structure 

With regard to the illustration of the values, the users of the Social Report must be provided with 

information that facilitates an objective identification of an organization, such as: 

- Its ownership and corporate governance; 

- Its history, culture and development; 

- Its size and market position; 

- Its organizational structure. 

 

1.1.1 Corporate Governance 

The principles of writing a Social Report suggest a corporate culture and practices that can not 

be separated from implementing governance that extends from the exclusive protection of 

shareholders to the wider governing of the relationship with stakeholders. In particular, the 

principles of responsibility, identification, transparency, inclusion, coherence, neutrality and utility 

have significant impact on the corporate governance system. These can be concerned with: 

- the definition of roles and responsibilities of the Body of Administration (BoD), the 

Supervisory Board, the Board of Statutory Auditors and Executive Committees; 

- the fiduciary duties towards associates and other stakeholders that administrators have to 

fulfil; 

- the forms of participation in the Governance by associates/partners, employees and other 

stakeholders; 

- the constitution of ad hoc executive committees within the BoD; 

- the definition of roles and responsibilities of organizational bodies; 

- the operational mechanisms; 

- the corporate culture. 

 

A socially responsible organization must follow, first of all, the main best practices of reporting 

in place in its own country or in its reference environmental context. 

A process of definition of the organization mission must exist. This process is driven and 

deliberated by the BoD. The ethical paradigm of reference must originate from a systematic process 

that fully involves the governing bodies of the organization and organization structure. The 

chairman of the Board has a fundamental role in defining the Board’s agenda. 

Undoubtedly, the role that independent not executive directors play is of great relevance. In 

particular, the role of independent non-executive directors within the organization might be 
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extended to guarantee all stakeholders by specifying in detail the conditions that ensure their 

independence. 

The institution of a stakeholder Committee within the BoD is also suggested. This committee 

should have the specific task of supervising the main issues pertaining to the relationship that an 

organization establishes with its stakeholders. 

When the Board of Administration include independent non-executive directors, it is 

appropriate that they are integrated in the stakeholder committee. Furthermore, it is appropriate to 

start a process that systematically allows identification of stakeholders as well as the type of 

relationship that they establish with the organization. Such an identification process can rely on 

both the stakeholder committee and, above all, adequate support provided by the organizational 

structure. Ultimately, the process of stakeholders’ identification must be set by the management and 

submitted for approval by the BoA. 

The objective of systematically informing stakeholders, about overall impacts of the actions 

carried out and the main decisions undertaken, implies a need to specifically design and manage the 

process for collecting and elaborating information. All members of the BoD (and members of the 

Supervisory Body and Board of Statutory Auditors) must be recipients of such information. 

It is also necessary to develop an all-inclusive system of organizational performance indicators 

that is able to facilitate the assessment of the achieved results by all stakeholders. These objectives 

should be part of the managerial evaluation/incentives systems. 

The information that in different ways is provided to stakeholders must be significant and 

reliable. With regard to reliability issues, it is conceivable to hypothesise involvement and specific 

empowerment of the Auditors, the Board of Statutory Auditors and the Audit Committee. 

Finally, it is necessary that stakeholders are involved, to a certain degree, in the process of 

reporting. Initiatives such as periodic focus groups and/or panels with stakeholders, as well as the 

implementation of a “Permanent multi-stakeholder forum”, can offer a valuable contribution 

towards this direction. 

 

1.1.2 Indicators of Corporate Governance 

Taking into account the international context relating to Corporate Governance, that is the set of 

interconnecting relationships between stakeholders, what follows must be highlighted in the Social 

Report: 

a) A description of the adopted system of governance and its logic with regards to the 

specific requirements of the company law, but also to the reasons that led the Assembly of 
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shareholders to adopt a specific system of governance (i.e. traditional, monistic, dualistic) 

in the corporate statute. In particular, information must be provided about:  

a1) the way in which the members of governing and controlling bodies are appointed, as 

well as their professional skills and expertise. 

a2) the role and position of the chairman of the Board and CEO. Where the two roles are 

held by the same person, the reasons for this choice should be made explicit. 

a3) the presence and number of independent and/or non-executive directors in the BoD. 

When these are present, the criteria adopted to define those who are independent and non-

executive should be explained as well as the coherence of their professional profile with 

this definition. 

a4) the composition and tasks of any other board committees and, in particular, 

compensation and nominations committees.  

a5) the description of the functions of any board bodies and committees: number of 

meetings and % of the presence of members by distinguishing between physical and 

telematic attendances. 

a6) the explanation of connection between compensation of the members of governing 

bodies and executives, and the achievement of economic, environmental and social 

objectives. 

b) Any declaration about adopting a voluntary Code of Conduct and motivations for this 

choice. 

c) Where adopted, a description of characteristics and methods of operations of the model of 

organization, management and control must be given pursuant to Legislative Decree 

231/20013. 

d) Description of the Internal Auditing and Control System. 

e) Presence and composition of the Board of Statutory Auditors. 

f) Description of any bodies, within the BoD, which represent stakeholder and description 

of the composition and professional profile of their members. In addition, disclosure of 

the established objectives, initiatives undertaken in the accounting period, as well as any 

results achieved. 

g) Description of the organizational process that has led to: 

                                                
3 The Legislative Decree n.231 of June 2001 introduced in the Italian legal system a regime of administrative 
responsibility with penal implications against companies for crimes committed for their own interests or advantages by 
managers, directors or other subjects subordinated to their direction or surveillance. Therefore, companies are required 
to adopt an organization model that includes any procedures and instruments to prevent crimes as required by the 
Legislative Decree 231/2001. This organization model, among others, calls for the approval of a Code of Conduct and 
the setting up of a Compliance Committee, which has great relevance for the purpose of writing the Social Report. 
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- the definition of the mission and ethical framework; 

- the identification of the stakeholders, their expectations and their relational criticalities 

in relation to the company; 

- the protection and improvement of relations and balancing between conflicting interests; 

- the integration in the strategic plan of the initiatives to undertake for protecting these 

relationships and for balancing the above mentioned interests. 

h) Description of the process of communication to be adopted for improving the dialogue 

with stakeholders with the purpose to take into account their demands and expectations 

and to explain any improvement initiatives in terms of Governance and reporting. 

 

1.2 Principles and values 

The values, ethical principles and code of conduct, which are actually followed and adopted by 

an organization to determine the strategies, policies and operations of those who are responsible for 

the management, must be made explicit. The presence of a Code of Ethics represents an important 

element that should be mentioned.  

Although it is recognized that the organizations’ culture and way of operating are subjective and 

variable elements, and that pluralism of values and moral beliefs exists, it is necessary to illustrate 

formal criteria for ensuring that the value system is understandable and comprehensible to the 

reader. Formal criteria to ensure comprehension of such values are: 

 

Prescriptiveness 

 

The stated values must be understood as an effective guide for the 
behaviour and activities of the organization  

Compliance 

 

The stated values must be followed and observed in the organization 

Stability 

 

Values must be mandatory for a significant duration 

Generality 

 

Values must cover all the activities and relationships between an 
organization and its stakeholders 

Impartiality The established values, if generally valid, must be applied impartially 
among all categories of stakeholders, and when referring to a specific 
category of stakeholders impartially among subjects included in this 
category 

Universality The values must be valid for all similar circumstances, i.e. for all 
circumstances where the characteristics to which the values refer, occur.  



 
 

23 

 

 

In this section, the values disclosed in the Code of Conduct or Code of Ethics must be coherently 

illustrated and the activities carried out by the Compliance Committee (ex Leg. Decree 231/2001) 

must be reported upon. If an organization does not have a Code this absence would need to be 

justified. 

The Code of Conduct or Code of Ethics should provide an overview of the relations between a 

company and its stakeholders along with criteria used to balance several legitimate expectations or 

rights that are acknowledged to stakeholders. The Code described in this section should be a set of 

abstract and general principles. These should be able to provide guidance even in relation to 

unforeseen contingencies, so that legitimate stakeholders’ expectations find equilibrium in a 

compatible, coherent and mutually acceptable way through agreement between the company and its 

stakeholders. Moreover, it is necessary to illustrate how the Code of Ethics translates the several 

principles into commitments and behaviours as well as their verifiability in terms of prohibitions, 

precautionary conducts or corporate policies’ objectives. 

The presence in the Code of all relevant stakeholders, as well as the disclosure of any relevant 

information related to their relationship with the organization, is a prerequisite for the existence of 

commitments which can be reported upon in the Social Report. 

 

1.3 Mission 

It is necessary to describe the main economic, social and environmental purposes an 

organization intends to pursue. Social purposes include contributions to stakeholders in terms of 

specific benefits or contributions to the community in terms of welfare enhancement, quality of life, 

innovation, social integration, mutuality and solidarity. 

 

1.4 Strategies and Policies 

The medium and long-term objectives that an organization aims to pursue and the choices of 

intervention in terms of programmes, initiatives, actions and resources have to be illustrated. The 

targets and initiatives must be illustrated for the purpose of managing the related resources4, by 

listing and describing all policies an organization intends to put in place for sustainable 

development: 

                                                
4 The first two aspects (values and mission) are presumably stable in the medium term. In this sense, these certainly 
represent a recurring premise of different successive Bilanci Sociali. On the contrary, the other aspects (strategies and 
policies) are the result of adaptations and planning logic, whose life time roughly fluctuates from one to five years. 
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- Strictly-social policies; 

- Strictly financial, cash-flow and cost savings policies; 

- Environmental management policies. 

Moreover, it is deemed necessary to develop a Planning and Control system for the quality of 

relationships, through the elaboration of appropriate reporting indicators and tools. Concretely, the 

effects on the identification of roles and managerial responsibilities represent a central aspect. 

 

1.5 The Organization  

By its very nature the organization is destined to last throughout time. An organization’s survival 

is linked with its capability to continually produce value and to satisfy expectations and interests of 

those who have relations with it. With regard to the subjects, the organization represents the 

“common good” because it constitutes a source of satisfaction of subjects’ interests; interests that 

are very diverse and, at times, potentially conflicting. 

From this perspective, an organization becomes the subject. Thus, the organization expresses its 

own interests and it becomes the recipient of the effects connected to the activities that are carried 

out and of the results that are produced. 

An organization’s economic-financial performance is appraised in relation to the increase of 

reserves in the accounting period (accumulation). Its formation must to be analyzed, firstly in terms 

of Global Value Added. Data must be made comparable to previous accounting periods. The data 

must be also be connected to data related to the Remunerations to Public Administration (P.P.A), in 

order to determine what this data refers to (i.e. survival, development or decline, subsidized or not 

by Public Administration). The analysis of the trend of the data must be parameterised to traditional 

dimensions (i.e. revenue, turnover, investments). Parameters for evaluating intangible elements 

must be taken into account for an overall assessment. Information about these parameters must be 

included in the Social Report. 

Research and development, as a driver for market competitiveness and, therefore, of continuity 

and prosperity of the organization, should also be included in the data about economic efficiency. 

 

1.6 Areas of intervention 

The different areas of intervention must be identified. These represent significant aggregations of 

organizational activities; aggregations that are made, for example, on the basis of similarity 

between: activities; main recipients of these activities; policies; departments that are responsible 

within the organization; management methods; etc. 
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The identification of areas of intervention must be carried out by each organization in coherence 

with their mission and strategy (as explained in the first section of the document). The analysis of 

the results for each area will be analysed in the following two sections.  

 

2. Reclassification of financial accounting data and calculation of the Value 

Added 
Value Added is calculated both at macro and micro economic level. At a macro-economic level 

Value Added represents a fundamental, or comprehensive, measure of national income and it can be 

defined from both the perspective of its production and distribution. From a micro-economic 

perspective, Valued Added represents the value that an economic institution generates, through the 

combination of several factors of production, and distributes to its stakeholders. Hence, its 

determination is carried out from two perspectives: the production of the Valued Added and the 

remuneration of stakeholders. These two perspectives are mutually integrated and, thus, both 

become essential for the analysis of the Value Added. 

Both perspectives (i.e. production and distribution) require the reclassification of economic and 

financial accounting data reported in the financial accounts and statements. The former is concerned 

with the determination of the Value Added as the difference between the revenues and the 

intermediate costs of production; the result of which is the performance in the accounting period 

that can be distributed. The latter assimilates the Value Added to a fund that is needed to 

compensate stakeholders. As such, this requires the preparation of a “Statement of destination of the 

Value Added”. 

Among Financial Accounts, the Income Statement, integrated with data pertinent to the 

distribution of income, obviously represents the linking document for the determination of the 

Value Added. 

It should be noted that the Value Added is a quantity that has a social informative value and 

becomes relevant to varying degrees depending on whether the organization produces goods and 

services or simply redistributes wealth, as is the case of many non-profit organizations. The Value 

Added is not just the simple outcome of a reclassification of the Income Statement data, but rather 

the result of a substantial reconsideration and aggregation of these data. With regard to this, the 

present GBS document provides an extended Appendix, which illustrates what data to consider in 

the: 

- calculation of the global value of production; 

- identification of the intermediate cost of production; 

- Correct identification of incidental and extraordinary economic components. 
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In summary, the Value Added measures the (economic-financial) wealth produced by an 

organization in the accounting period, by referring to the stakeholders who are involved in its 

distribution. 

 

The Value Added can be represented in three different statements: 

- Statement of calculation of the Value Added, calculated by comparing revenues and 

intermediate costs; 

- Statement of distribution of the Value Added, recomposed as a sum of the remunerations 

of internal stakeholders and external donations; 

- Statement of the Value Added for Areas of intervention. 

The first two statements are balanced. 

 

2.1 Statement of calculation of the Value Added 

The Value Added may represent various configurations depending on the level of aggregation of 

the economic components: 

a) Typical Value Added (T. V.A.); 

b) Standard Value Added (S.V.A.); 

c) Global Value Added (G.V.A.). 

The configuration chosen for this standard is the Global Value Added, which can be considered 

before or after depreciations. 

Further indications for determining the Value Added produced are highlighted in the Appendix. 
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TABLE 1 Statement of the Global Value Added   

 

As indicated in the Introduction to this new version of the standard, indicators and financial or, 

when necessary non-financial, information must be included in order to make the overall 

organization’s situation comprehensible.  

                                                
5 The economic components of production may be calculated and shown according to the logic of costs of goods sold, 
by following the statutory financial accounting scheme.  

STATEMENT OF THE CALCULATION OF THE GLOBAL 
VALUE ADDED 

FISCAL YEARS 
(n) (n-1) (n-2) 

 
PRODUCTION/OUTPUT VALUE 
 

1. Revenues/Income due to Sales or Supply  
- corrections of Revenues /Incomes  

2. Increase/decrease in Stock Inventory of semi-finished, in-
progress and finished  products (goods)5 

3. Increase / decrease for working orders 
4. Other Revenues / Incomes   
 
Revenue/income from normal operations 
 
5. Revenues / incomes from other sources  

 
INTERMEDIATE COSTS OF PRODUCTION  

6. Raw Materials consumption 
      Subsidiary Materials consumption  
      Consumption of other materials  
7. Cost of services  
8. Cost for leases  
9. Allocation of funds for risks  
10. Other allocations 
11. Other costs and charges  

  
TYPICAL VALUE ADDED  
 
INCIDENTAL & EXTRAORDINARY COMPONENTS  

12. +/- Balance of the incidental components: 
Incidental revenues / incomes  
- Incidental costs  

13. +/- Balance of extraordinary components: 
             Extraordinary revenues / incomes  

- Extraordinary costs 
 
GROSS VALUE ADDED 
- Depreciations of the year divided into homogeneous groups of items   
 
GLOBAL NET VALUE ADDED 
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Environmental information of a financial nature is implicitly included for the determination of the 

Value Added Produced. 

If the guidelines provided by the Recommendation 2001/453/EC were to be followed, 

environmental information of a financial nature6 would be separated from single costs and revenues. 

In brief: 

1. The revenue and costs of environmental nature that can be derived from the Income 

Statement are: 

REVENUE 
 
A1.   Sales Revenues related to management of environmental issues  
A4.   Increase for working orders related to environmental product/goods 
A5.   Other Revenues / Incomes related to management of  environmental issues 
A6.   Environmental contributions 
E.    Extraordinary revenues / incomes related to the management of environmental issues  
 
COSTS 
 
B6+B11. Raw Materials consumption related to the management of environmental issues 
B7.          Cost of services related to the management of environmental issues   
B8.          Costs for leases related to the management of environmental issues 
B9.          Cost of employees related to the management of environmental issues 
B10.        Amortizations and depreciation of environmental assets  
B12.        Allocation of funds for environmental risks 
B13.        Other allocations for the management of environmental issues 
B14.        Other environmental costs and charges   
C17.        Expenses for interest due to management of environmental issues  
E.            Extraordinary costs/expenses due to management of environmental issues 
 

 

2. The balance of these components contributes to determining the impact, on the results of a 

fiscal year, of the management of environmental aspects. A detailed analysis of these components 

must be included and commented in the Socio-Environmental report, where data may also be used 

to calculate appropriate indicators of efficiency. 

3. From the data used to determine the Value Added produced in the accounting period, the 

environmental quota will be thus subtracted. 

4. The Revenues related to the management of environmental issues will not always be present. 

It should be noted that subsidies for current expenses related to environmental contributions must be 

accounted as a deduction of the Remunerations to Public Administration (PA). 

                                                
6 A detailed analysis and comments about this document is provided in the first part of the GBS research document No 
.3: Environmental Reporting and Value Added. 
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5. The balance of the management of environmental issues, therefore, must be considered as a 

component of the Global Value Added. 

6. Thus, in the analysis of the Value Added distributed, the environment is represented as an 

internal stakeholder. 

It has been considered as inappropriate to deduct environmental subsidies from the total cost of 

the management of environmental issues. Nevertheless, information about this compensation can be 

disclosed in the Socio-Environmental report where data are commented on and analysed. However, 

it seems clear that such compensation influences the results of the Remunerations to P.A. to the 

extent to which, de facto, this is bearing the cost of the management of environmental issues. 

  

2.2 Statement of the Value Added distribution 

The statement of the Value Added distribution, whose balance is equal to the balance of the 

statement of the Value Added produced, is structured as shown in the table below. The content of 

the statement is illustrated in the following paragraphs. 

 

STATEMENT OF THE VALUE ADDED 
DISTRIBUTION 

FISCAL YEARS 

(n) (n-1) (n-2) 
A. PAYMENTS TO HUMAN RESOURCES 
Self-employed and freelance personnel 
Employed personnel 

a) Direct wages 
b) Indirect wages 
c) Profit sharing 

   

B. PAYMENTS TO PUBLIC ADMINISTRATION 
Direct taxes 
Indirect taxes 
- grants and subsidies 

   

C. PAYMENT FOR LIABILITIES/LOAN 
Interest paid on short-term Loans 
Interest paid on long-term Loans 

   

D. REMUNERATION OF EQUITY CAPITAL 
Dividends (paid out to stockholders) 

   

E. VALUE DESTINED TO KEEPING AND IMPLEMENTATION OF THE 
VALUE EQUITY 

+/- Changes in Reserves 
(amortizations) 

   

F. DONATIONS    
G. ENVIRONMENT    
NET GLOBAL VALUE ADDED    
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A. Remunerations to Human Resources 

The term “human resources” is used to describe those subjects who maintain working 

relationships with the organization and are bound to the organization by durable and predominant 

interests. The personnel may be divided into two groups:  

- employed (permanent or temporary employment); 

- Self-employed and freelance personnel. 

The evolution of the proportion of these two groups in the medium term must be shown and 

described in the Socio-Environmental report. 

The remunerations of personnel must be divided into three categories: 

a) Direct wages; 

b) Indirect wages; 

c) Profit sharing 

Direct wages include all those financial or, in kind, components which contribute to give value 

to the immediate or future benefits earned by the employee from its relationship with the 

organization. Direct wages include: 

- direct wages; 

- severance pay or allocations; 

- company social benefits. 

In kind remunerations, that are included in direct wages, pertain to the direct supply of goods and 

services (food, housing, heating, etc.) that are typical products of the organization and/or goods 

purchased outside the organization. Their evaluation is made, respectively, in the light of the 

criterion of production costs and current average prices. Reimbursements of expenses are excluded 

from direct wages. Company’s social benefits include the benefits –e.g. meals, company’s nursery 

school, scholarships, etc. – that companies provide to their employees. 

Indirect wages include the social contribution paid by an organization. Employees do not easily 

perceive social contributions as benefits since they are indirectly assessed through social aspects, 

such as social services and retirement pensions. 

 

B. Remunerations to Public Administration 

This aggregate includes the financial/economic benefits earned, directly, by Public 

Administration due to commercial activities carried out by the organization. The aggregate may be 

detailed by type of public authority. The remuneration of this aggregate (or of its possible sub-

items) may be a positive or negative value. The main items of the aggregate and of the sub items, 

are: 
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- direct taxation; 

- indirect taxation; 

- funding for year expenses.  

Taxes paid by the organization as a deduction as well as those not mentioned in the annual 

Income Statement, that do not represent a cost, must be mentioned in the Socio-Environmental 

report in the category of stakeholder related to Public Administration. 

 

C. Remunerations for liabilities/ loans 

The stakeholder of this aggregate provide the organization with Capital (loans) with an explicit 

and defined interest rate: working or financial capital; short or long-term capital. 

The categories in detail, further broken down by classes of lenders, are concerned with: 

- Interest paid on short-term Loans; 

- Interest paid on long-term Loans,  

 

D. Remuneration of Equity Capital 

Remuneration of the equity capital includes the amount of dividends or gains distributed to the 

stockholders. Such an amount can be superior or inferior to the income generated. This aggregate 

can be further broken down in relation to ownership. 

 

E. Value destined to implementation and keeping of the equity value 

In such a case, the organization may be considered as an autonomous subject. Since the 

aggregate takes into consideration items included in Financial Statements, this aggregate includes 

reserves and other allocations only when we consider the Net Value Added; and depreciations when 

we consider the Gross Value Added. In the case when the Net Value Added is taken into account, 

the process of accumulation, quantified by ACCUM > 0, is in the medium term a situation of 

development, as well ACCUM < 0, generally, represents a decline. ACCUM = 0 indicates a state of 

survival. When we refer to the Gross Value Added, the remuneration of the organization must be 

equal at least to the depreciations in order to determine the state of survival7. 

 

F. Donations 

This aggregate includes external donations that are not remuneration in kind but rather actual 

endowments. Information of this aggregate is relevant because this helps to illustrate the external 

                                                
7 Accum = Accumulation of the aggregate relative to remuneration of the organization (aggregate E in the statement of 
the Value Added distribution). 
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social sensitivity of an organization. However, this should not be confused with full implementation 

of a responsible behaviour by management, starting from the core business.  

 

G. Environment 

When the approach of hiving off environmental costs and revenues of a financial nature is 

followed, the calculated balance is included in the statement of distribution: this measures the 

benefits to the environment generated in the accounting period. This includes only financial 

components, while investment and disinvestment components are excluded. All this data, combined 

with environmental indicators, are included in the Environmental section of the Report. 

 

 

3. Socio-Environmental report 
 

3.1. General considerations  

The section of the Social Report referred to as Socio-Environmental report contains a 

qualitative and quantitative description of the results that an organization has achieved, compared 

with its commitments, the actions undertaken and effects produced on individual stakeholders. In 

addition to the economic results – inferred from the traditional Financial Accounts and Statements 

and already represented in the Value Added Statement – an organization has generated further 

effects for its stakeholders. Such effects are now identified and described by using measurements 

and comparisons, narrative reports, descriptions, evidence and opinions and any other means to 

provide a comprehensive account of the organizational activities. In addition to what may be 

accurately identified, there are certainly other effects that an organization directly or indirectly 

produces on various categories of stakeholders, and of which it is more or less aware. The Socio- 

Environmental Report should allow different stakeholders to appraise what the organization has 

achieved and also to maintain with these stakeholders more established and satisfactory 

relationships. 

The Socio-Environmental report should be organized as an ordered series of information 

relating to the corporate identity statement (values, mission, strategies and policies), as well as to 

the identified stakeholders. This report should enable readers to assess the extent to which this 

statement has been respected and actually put into practice, and consequently to obtain a 

comprehensive evaluation of organizational behaviour. 

The essential elements of a Socio-Environmental report are: 
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- The specification of the commitments, that is the targets and rules of conduct (for 

example: code of conduct, corporate policies, operational procedures, quality manuals, 

etc.) that derive from the corporate identity; 

- The identification of stakeholders whom the Social Report is addressed to and justification 

of possible relevant exclusions; 

- Disclosure of the policies related to each category of stakeholders, of the expected results 

and their coherence with declared values; 

- The orderly and complete disclosure of: organizational facts, quantitative and qualitative 

information, comparisons, evaluations and, in general, data useful to describe the 

relationships between targets and achieved results. 

- The comparisons (benchmarking) that enable the reader to better evaluate organizational 

performance. These benchmarks should be undertaken on the basis of official and publicly 

available data, whose sources should be clearly and fully identified. 

The G.B.S. Standard includes, in this new version, the concept of sustainable development, 

which is a development capable of “satisfying the needs of the current generation without 

compromising the ability of the future generations to satisfy their own needs”. This concept has 

always been present in the previous versions of the standard. However, it has been decided to make 

this more evident in the present standard by giving, for example, greater importance to the 

environmental impacts of activities carried out by the organizations, to which a specific part of the 

report is dedicated8. 

The report is therefore organized in two parts: 

- The social dimension; 

- The environmental dimension. 

 

3.2. The social dimension  
For each stakeholder category, the main indicators related to the specific aspects of the area of 

activities need to be identified9. 

This analysis involves the following categories: 

- Employees and human resources; 

- Partners and shareholders; 

- Subjects or institutions financing the Organization; 

- Public Administration; 
                                                
8 The GBS has dedicated a specific space to this issue with the Research Document n.3, Environmental Reporting and 
Value Added. The arguments and solutions of the present paper are widely and largely drawn from this document.  
9 These issues have been discussed in the Research Document n.5, Performance Indicators for social reporting. 
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- Community; 

- Customers; 

- Suppliers of goods and services. 

 

A further level of analysis comes from the fact that the object of the social dimension is the 

description of relationships that an organization has with its stakeholders and a description of all 

aspects related to its business operations. 

 

3.2.1 The identification of the stakeholders and areas of activity 

The organization determines the categories of stakeholders to whom its own Social Report is 

particularly addressed by specifying, if needed, those who have an overriding importance and the 

reasons for this. However, all stakeholders internal or external, who are strongly involved in 

organizational activity, must be considered in accordance with the principle of inclusion in the 

Socio-Environmental report, since their rights and/or fundamental legitimate interests are involved. 

The organization will have discretion to individuate, segment, divide and classify the categories 

depending upon the needs of comprehensibility. 

For each category of stakeholder the policies adopted must be disclosed so as to search for 

consistency with established targets, by referring to the commitments illustrated in the section about 

identity. 

The drafters of the Social Report must always make clear and understandable the rationale 

followed for organizing the (qualitative and quantitative) information that is not directly derived 

from ordinary accounting. 

The relationships between planned targets and achieved results, in relation to the several 

stakeholders, must enable: 

- the assessment of the values; 

- the assessment of performance: to which extent achieved outcomes are congruent with the 

values; 

- the evaluation of the negative effects related to the organizational activities when these 

effects can be actually identified and/or measured; 

- identification of the elements that allow stakeholders, who do not agree with the 

organization’s values, to evaluate the achieved results positively or negatively. 

 

Therefore, the first step of social reporting is related to the identification of the areas of activity 

and the categories of stakeholders concerned with such areas. 
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In order to do this, the organization must prepare a matrix where the areas of activity (rows) and 

categories of related stakeholders (columns) are included, as described below. 

 

 CATEGORIES OF STAKEHOLDERS 

 
AREAS OF ACTIVITY 
 

 
……… 

 
……… 

 
……… 
 

    
    
    
    

 

3.2.2 Employees 

The relationship with employees and staff takes into account: remuneration, benefits, health and 

safety of employees/staff. Although the latter are considered on a regulatory basis, it may be of 

interest to disclose data about employee-related policies and achieved results in the Social Report. 

In general, it is important that an organization, which drafts a Social Report, illustrates the 

following aspects: 

- respect for equal opportunities for accessing different job positions and for career 

development; 

- policies related to Health and Safety of employees, commitments, expected results, and 

coherence with declared values; 

- the voluntary adoption of international standards (e.g. OHSAS 18001/2007) or national 

guidelines (e.g. INAIL, UNI, ISPESL guidelines) and their possible integration with 

environmental management systems; 

- models for risk assessment and implementation of related initiatives of protection and 

prevention; as well as information about the integration with organization and 

management model pursuant to Leg. Decree 231/2001; 

- training, education and information specifically provided to those who have responsibility 

for employee-related issues as well as to all other staff and self-employed personnel who 

operate in the organization (including the activities of language support, in particular in 

organizations with foreign personnel); 

- the presence and structure, if any, of a Protection and Prevention Service, including 

information about its guiding principles; 
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- information about the presence of the representative of employees’ safety (RES) or, if not 

elected, of the site, department or region, with reference to the way in which RES’s rights 

are guaranteed; 

- the way in which the principle of maximum (technologically feasible) security has been 

put in place; 

- adoption of initiatives aimed at employment- protection (for example redundancy 

funds/pay, solidarity contracts, mobility agreements, etc.). 

 

An account of the system of relationships with employees and staff must be provided in the 

section related to human resources, by making reference to economic-financial, qualitative and 

quantitative aspects. In particular, the results of the management of internal pension funds must be 

provided. As a result, performance indicators reported in the following table must be disclosed in 

addition to general information.  

ASPECTS INDICATORS NOTES 

Remuneration and benefits Labour Cost This should be eventually detailed 
by type (wages, social benefits, 
employees severance pay), by 
function (administrative 
personnel, sales staff, etc.), by 
regions, etc. 

% of labour cost out of value 
added 

 

average wage and salary per 
capita by category 

 Compared to the average of 
sector/regions  

Wages of newly hired / minimum 
wage per region 

 

% of average increase in wages  Compared with inflation  
% of employees and staff with 
salary increase 

 

Wage differentials (including 
pensions contributions, etc.) of 
permanent employees divided by 
types of contract  

 

Differential between top 
managers’ remuneration 
(including stock option) and 
average and minimum wage of 
other employees 

 

Average value of incentives / 
benefit per capita 

 

 % of employees with incentives  
Total value of company benefit (e.g. pensions funds, health 

insurance policies; 
accommodations; cars; etc.) 
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 % of employees who receive 
benefit 

 

 % of employees who have 
benefited from maternity leave 
and number of days of absence 

 

 % of employees who have 
returned to work after maternity 
leave  

 

Health and Safety Number of accidents Description of the causes 
(material involved, task, 
department, productive sector) in 
progress and/or on the job, etc. 

Frequency of accidents (1) (number of accidents/number of 
worked hours)*1.000.000 
Possibly compared to the sector 
average 

Frequency of accidents (2) 
 

(number of accidents/number of 
employees)*1.000 
Possibly compared to the sector 
average 

Index of severity of work 
accidents (1) 

(number of days of 
injures/number of worked hours) 
* 1000.0000 
Possibly compared to the sector 
average 

Index of severity of work 
accidents (1) 

(number of days of 
injures/number of employees) * 
1000 
Possibly compared to the sector 
average 

Number of ongoing accidents / 
total number of accidents  

 

Average duration of absence due 
to accidents 

Number of days of injures / 
number of accidents 
Possibly compared to sector 
average  

% of safety compliance controls 
with positive results 

Specify whether controls are 
made by internal subjects or 
external bodies responsible for 
safety  

% of health and safety costs out of 
operating income 

 

% of employees who have 
undertaken safety training 

 

% of employees responsible for 
safety out of total number of 
employees  

 

% of number of training hours out 
of number of safety training hours 

Specification of the ways in 
which training is provided 
(classroom or at distance) 

Safety-related issues required by 
union agreements 
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Category 
Gender 
Age 
Seniority 
Type of contract 
Region 
Qualification 

Total number of employees and 
staff 

 

% of employed and self-employed 
personnel 

Type of personnel employed (e.g. 
self-employed, freelance 
personnel and temporary staff, 
etc.)   

% of employees classified by 
category and gender 

The term ‘category’ is used to 
indicate the job qualification 
(workers, junior and middle 
managers and executives) 

% of employees divided by type 
of contract and gender 

The term ‘type of contract’ is used 
to indicate temporary or 
permanent employment, project-
based employment, etc. 

% of employees by regions Regions are used to mean the 
different places of work, by 
assuming that a company operates 
across several local geographic 
areas.  

% of employees by qualification 
and category 

 

Average age classified by 
category 

 

Average seniority per category 
 

 

Training Training costs  
% training cost out of total labour 
cost 

 

Average number of hours of 
training for each category 

 

% of training hours to total labour 
hours 

 

% of training hours per specific 
topic 

‘Topic’ means the object of the 
training module (e.g. languages, 
technical training, etc.) 

% of trained employees for each 
category 

 

% of classroom hours out of total 
number of training hours   

Specification of the ways in 
which training is provided 
(classroom or at distance) 

Number of placements  
Management-related training 
programmes and support for end 
of career  

 

Employee development 
programmes 

% of promotion for each category  
% of employees subjected to 
performance evaluation schemes 
or career development 
programmes 

e.g. programmes for newly hired 
employees, for ‘talents”, etc. 

% of fixed-term employment 
contracts which have been 
converted into permanent 
contracts 
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Equal opportunities % of employees by gender and 
category 

This  is calculated by taking into 
account the total number of 
employees 

% of female  senior or middle 
managers  

This is calculated by taking into 
account the total number of 
senior/middle managers 

% of training hours by gender and 
category 

 

% of promotions by gender and 
category 

 

Average wage for gender and 
category 

 

Number of disabled or protected 
categories 

 
Beyond legal requirements  

Number of workstations equipped 
for disabled 

 

Work organization % of part-time employees  
% of fixed-term employees  
% of temporary employees   
% of overtime hours out of the 
total worked hours classified by 
category 

 

% of employees who benefit from 
flexible work time 

 

Number of employees on leave  
Trade Union relationships Unionization rate  

Number of achieved agreements  
% of increase in wage due to 
union agreements 

 

Number of jobs which have been 
saved due to union agreements 

 

% of strike hours out of total 
worked hours   

 

% of assembly or union permits 
out of total worked hours 

 

Communication Number of meetings for internal 
communication 

 

% of employees who have 
intranet 

 

% of employees to whom a 
company magazine/newsletter is 
given 

 

Number of reports or suggestions 
which have been received by 
employees 

 

Social activities Contributions for company social 
club  

 

Number of social events 
organized 

 

% of employees who are members 
of company social clubs, etc. 

 

% of employees who take part in 
social activities 

 

 



 
 

40 

Turnover Number of work terminations by 
types and category 

‘Types’ of termination means: 
resignations, redundancies, 
collective termination of 
employment; etc.  

% of turnover (1) Number of work terminations / 
Average number of employees in 
service 

% of turnover (2) (Number of work terminations- 
recruitments) / Average number 
of employees in service 

Recruitments Number of total recruitments  
Recruitment rate Number of recruitments/ Average 

number of employees 
 
This is compared to sector 
average 

Recruitment rate by category, 
gender, type of contract 

 

Recruitment rate for fixed-term 
employment  

Number of fixed–term 
recruitments / 
Number of permanent 
recruitments 

% of employment due to 
internship 

Number of interns who have been 
employed / total number of 
interns 

Organizational climate % of employees to whom the 
company questionnaire has been 
handed out 

 

% of response to the questionnaire   
Average score of employees 
satisfaction 

 

Absenteeism % of absence hours out of total 
hours worked  

Causes for absence should be 
indicated.  

Disciplinary actions and 
litigation 

Number of litigation by category Indicate whether these are active 
or passive and eventually 
classified by causes (e.g. sacking, 
remunerations, discriminations, 
etc.)  

Number of disciplinary actions by 
types 

 

Appeals against disciplinary 
actions 

 

Volunteering Number of volunteering hours 
made available to employees 

 

Funds raised Funds collected by employees for 
donations  

 

 

 

3.2.3 Partners/Associates and Shareholders 

The category of stakeholder partners/shareholders must include the economic-financial 

description as well as other equally relevant aspects that particularly emerge where the relationship 
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between the organization and its associates is closer (i.e. smaller companies or those with 

shareholders/partners who participate directly in the activities of the organization). 

In the analysis of the relationship with Associates and Shareholders, an account of the relating 

system of relations must be given by taking into consideration the economic-financial, qualitative 

and quantitative aspects. In such contexts, information about the involvement of minority 

shareholders must be provided. 

Performance indicators reported in the following table must be disclosed in addition to general 

information.  

 

ASPECTS INDICATORS NOTES 

Remuneration Dividend per share  
Earnings per share  

Value of the investment Price / earnings ratio  
Trend in the share price  
Net Asset Value   
Stock market capitalization   

Exercise of voting right Number of shareholders, and % of 
shareholders out of total equity, 
who attend general meeting 

Specification of: the number of 
shareholders who attend in 
person or those who participate 
by proxy along with a 
description of the typologies of 
shareholders 

% of equity shareholders’ 
agreement 

 
 

Shareholding No of shareholders/partners Data about the composition and 
characteristics of shareholding 
should be expressed through 
indicators which are significant 
for the corporate context (No of 
shareholders, % of shareholders, 
etc.).  

Composition % of shareholders’ 
equity 

Information about the ownership 
structure and name (indication 
of the main names at least) 

Types of shareholders Composition in % of equity for 
types of shareholder 
 

‘Types’ of shareholder means: 
private investors, institutional 
investors, companies, etc. 

Geographical Areas % of the shareholders’ equity or 
% of shareholders described by 
regions of origin 

 

Shareholders who are 
employees and those who are 
customers 

% of the shareholders’ equity or 
% of shareholders and No of 
shareholders who are 
employees/customers 

 

Concentration of shareholders’ 
equity 

% of shareholders’ equity held by 
main number of shareholders. 
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Characteristics of individual 
shareholders 
 

% of shareholders’ equity or % 
and number of shareholders by 
age range.  

If these are significant 

Investor relations and 
communication 

No of meetings with investors 
 

When possible divided by types 
of meetings 

No of roadshows by regions 
 

 

No of participants at meetings  
Benefits for shareholders  

Number of benefit schemes for 
shareholders  

For example, access to specific 
services on favourable terms 
(indicators should be calculated 
in relation to the specific 
activities of the organizations) 

% of participation to benefit 
programmes 

 

No of products that are offered on 
favourable terms to shareholders 

 

Economic advantage deriving 
from products offered to 
shareholders 

E.g. percentage of reduction in 
selling price  

New shareholders Number of new shareholders  
% of equity held by new 
shareholders 

 

Seniority of shareholders Average seniority of shareholders  
Support to the decisions of 
Board of Administration 

The average % of shareholders 
that approved the proposals of the 
Board of Administration 

 

No of Directors who represent the 
minority shareholders on the 
board 

 

Litigation No of litigations  
No of shareholders or % of 
shareholders’ equity who have 
appealed a deliberation  

 

Ethical Finance 
 

% of equity which is held by 
ethical funds 

 

Stock market indices of 
sustainability 

No of ethical stock market indices 
of which the company is part   

 

Ethical rating 
 

Rating assigned  

 

 

3.2.4 Subjects or institutions financing the Organization 

With regard to the relationship with financing subjects or institutions, an account of the 

system of relations that is in place must be provided, by making reference to the economic-

financial, qualitative and quantitative aspects.  

Consequently, the indicators listed in the following table should be included, in addition to 

information on general aspects. 

 



 
 

43 

ASPECTS INDICATORS NOTES 

Remuneration Total amount of interest in the period  
Average cost of debt capital   
% of financial debt by typology of rate Information about 

fixed, variable and 
hedged rate. 

Repayment of debt 
 

% of repayments at maturity Information about  
compliance with the 
time period of 
repayment 

Category of financing 
subjects and institutions 

Amount or % of the debt by typology of 
creditors  

‘Category’ of 
financing subjects or 
institutions means: 
banks, bondholders, 
leasing, etc. 
Financial leasing are 
included among 
debts. 

Typology of funding Amount or % of the debt by typology ‘Typology’ of 
funding means to 
indicate: the form of 
financing (e.g. bonds, 
mortgages, etc.), the 
duration and 
guarantees.  
Financial leasing are 
considered among 
debts.  

Concentration of debt % debt towards first x number of 
creditors.  
 

 

Continuity of financing and 
credit facility  

Breakdown in percentages of the value of 
the movements on current bank accounts 
with reference to different credit 
institutions  

 

Communication No of meetings with financing subjects 
and institutions 

Divided by category 
of creditor 

New financing subjects and 
institutions 

Amount of the debt from new financing 
subjects 

 

Amount of credit facilities 
which are available 

Number (and value) of credit facilities 
which are available  

 

Litigation No of litigations  
Value of litigations   

Access to funding through 
social and environmental 
requirements 
 

% of “ethical” funding (bonds) out of the 
total funding. 
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3.2.5 Public Administration 

The type of relationship that an organization establishes with Public Administration is quite 

specific, because this relationship is essentially grounded on issues related to taxation, 

contributions, benefits or funding that an organization may obtain; and it is related to the 

existence of internal rules and control systems aimed to ensure compliance with laws and 

regulations. The specific nature of the relationship between the organization and Public 

Administrations reduces the margin of freedom of the organization for starting new 

relationships and partly for implementing policies and activities aimed to strengthen this 

relationship. With regard to the latter, it is appropriate to consider relevant the actions that 

provide support to public activities as well as the contractual relations with Public 

Administration. While contractual relations are often formalized in terms of company-supplier 

or company-customer relationship, they can assume peculiar features that distinguish these 

relations from those with other stakeholders of the private-sector. 

It is possible, however, to identify a series of indicators that are aimed to measure the 

satisfaction of this relationship as well as the way in which values are shared between the 

organization and Public Administration. The former represents information related to 

controversies (convictions and sanctions imposed by supervisory authorities, penalties due to 

non-compliance with safety-related requirements), whereas the latter pertain to information 

related to projects which are carried out jointly by the organization and Public Administration. 

An account of the system of relations that has been put in place must be given when 

analysing the relationship with Public Administration, by referring to the economic-financial, 

qualitative and quantitative aspects.  

Consequently, the indicators listed in the following table should be included, in addition to 

information on general aspects. 

 

ASPECTS INDICATORS NOTES 

Taxation Breakdown of taxes and other 
dues by typology 

 

Breakdown of taxes and other 
dues by agencies 

 

Contributions, tax benefits 
and/or subsidised funding 

 

Amount of contributions, benefits 
and/or subsidised funding 

 

% of contributions, benefits, 
subsidised funding distinguished 
by public administration of origin 
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Internal norms and control 
systems aimed to ensure law-
compliance   

No of (proven) episodes of 
corruption 

“Proven” means to 
indicate the existence of 
a judgement that has the 
force of res judicata or 
admission of guilt or 
settlement hearing or 
bargaining (however the 
difference in legal terms 
between settlement plea, 
bargaining and res 
judicata judgments 
should be specified). 

No of (proven) cases of anti-
competitive behaviour 

Self-regulatory codes to prevent 
corruption and/or ensure 
compliance with law 

 

Support initiatives for public 
policies 

No of donations/sponsorships in 
support of Public Administration  

 

Value of donations and 
sponsorship in support of Public 
Administration 

 

Contractual relationships, 
activities with Public 
Administration 

No of times in which the 
organization is part of the 
suppliers register of Public 
Administration 

 

No of concessions/authorizations 
that have been obtained for 
carrying out economic activities 

 

No of shareholding in local public 
services companies 

 

Value of shareholding in local 
public service companies 

 

Litigation Cases of breaching the law, in 
particular criminal law, which 
have been established in a final 
judicial verdict and that have 
involved the organization’s 
personnel in carrying out their 
role. With regard to this, 
information about the initiatives 
that have been taken has to be 
disclosed.  

 

No of sanctions (divided by 
typology) due to infringements of 
product-safety regulations, 
labelling, privacy, misleading 
advertising.  

 

Value amount of sanctions 
(divided by typology) due to 
infringements of product-safety 
regulations, labelling, privacy, 
misleading advertising. 

 

Joint projects undertaken with 
Public Administrations 
 

No of projects jointly undertaken 
with Public Administrations 

 

Value of the projects jointly 
undertaken with Public 

 



 
 

46 

Administrations.  
3.2.6 Community 

 The relationship between the organization and its community, where community is used to 

indicate the context in which the company operates, is based essentially on the ability of the 

organization to create social and economic well-being for the community and in respect of 

human rights. 

An organization carries out its activity in a context of which it is part; a context without 

which an organization can not operate, and from which a form of legitimation is sought. Thus, 

the creation of economic and social wellbeing becomes the minimum requirement for the 

existence of a positive relationship between the organization and its context. The wellbeing may 

be created in several ways, ranging from job creation to development of business related to 

organizational activities, to initiatives undertaken in favour of the community. The respect of 

human rights represents a sine qua non to ensure that the organization receives from its 

community the necessary legitimation to carry out its activities. 

The community represents a stakeholder category whose identification is difficult, because 

this category includes several subjects who directly or indirectly, and in various ways, influence 

and are influenced by the organizational activities. 

In the context of the present document, due to the vastness and non-homogeneity of this 

stakeholder category, only those subjects whom a company directly and explicitly refer to are 

taken into consideration in order to identify the structure and features of this stakeholder group. 

With regard to the subjects who are beneficiaries of the liberalities and initiatives of the 

organization, the following information should be accounted and reported: 

- the percentage of benefits by type of subjects’ beneficiaries or sectors; 

- the percentage of sponsorship by type of subjects’ beneficiaries or sectors; 

- the number of subjects (and their composition in percentage) who benefit from 

promotional initiatives with social impact; 

- the amount contributed to candidates, political parties and related institutions, with clear 

indication of the beneficiaries. 

“Subjects” is used to indicate single individuals, NGOs, volunteering associations, charities. 

“Sector” means fields such as sport, culture, education, assistance, research, etc. The term 

“related-institutions” is used to mean those subjects whose aim is to fund, directly or indirectly, 

the activity and/or campaigns of single candidates or political parties. 

When analysing the relationship with the Community an account of the system of relations 

that is put in place, by making reference to the economic-financial, qualitative and quantitative 
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aspects, must be given together with highlighting the procedures for participation and how the 

mechanisms of co-responsibility are put in place. Consequently, the indicators listed in the 

following table should be included, in addition to information on general aspects. 

 

ASPECTS INDICATORS NOTES 

Social and economic wellbeing 
- number of jobs created; 
- business related to activity of 
the organization that has been 
created; 
- initiatives and activities for the 
community 

No of employees belonging to the 
region or province or town of 
reference / total employees 

 

No of new hired employees / No 
of people looking for work in the 
area of reference 

 

No of new hired employees / 
Total number of  new hired 
employees in the region or 
province or town of reference 

 

Historical trend of the employees 
of the business related to the 
activity of the organization 

 

% of suppliers belonging to the 
region (or province or town) of 
reference out of the total number 
of suppliers 

 

% of purchases from companies 
belonging to the region, or 
province or town of reference out 
of the total number of purchases 
made 

 

% of turnover with companies 
belonging to the region, or 
province or town of reference out 
of the total turnover  

 

Funds for infrastructure 
development (schools, roads, 
hospitals, etc.) 

 

Resources (financial and non) that 
have been attracted as a result of  
investments made by the company 
in the community  

 

Respect of human rights % and No of investment contracts 
that include clauses related to 
human rights 

 

No of violations of the rights of 
local community 

 

No of programmes related to the 
management of the impacts on 
local community 

 

No of training hours related to 
human rights and anti-corruption 
dedicated to employees  

 

% of employees instructed in anti-
corruption 
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No of initiatives to prevent child 
and forced labour 

 

 
Categories of beneficiaries of 
the benefits and initiatives of 
the organization  

% of donations by category of 
beneficiaries or sector 

“Subjects” is used to 
indicate single 
individuals, NGOs, 
volunteering 
associations, charities. 
“Sector” means the 
fields such as sport, 
culture, education, 
assistance, research, etc. 

% of sponsorships by category of 
beneficiaries or sector 
 
Number of subjects (and their 
composition in percentage) who 
benefit from promotional 
initiatives with social impact  
Amount contributed to candidates, 
political parties and related 
institutions. 

The term “related-
institutions” is used to 
mean those subjects 
whose aim is to fund, 
directly or indirectly, the 
activity and/or 
campaigns of single 
candidates or political 
parties 

Donations Amount of donations  
Donations by category of 
beneficiaries subjects or sector 

“Subjects” is used to 
indicate single 
individuals, NGOs, 
volunteering 
associations, charities. 
“Sector” means fields 
such as sport, culture, 
education, assistance, 
research, etc. 

% of donations by category of 
beneficiaries subjects or sectors 

Donations / turnover  
Donations / EBT  

Sponsorships Amount of sponsorship  
Sponsorship grouped by subjects, 
beneficiaries or sector 

“Subjects” is used to 
indicate single 
individuals, NGOs, 
volunteering 
associations, charities. 
“Sector” means fields 
such as sport, culture, 
education, assistance, 
research, etc. 

% of sponsorship by category of 
beneficiaries or sector 
 

Promotional initiatives with 
social impact  (cause-related 
marketing) 

Contributions for promotional 
initiatives with social impact 

 

 Number of subjects (and their 
composition in percentage) or 
sectors who benefit from 
promotional initiatives with social 
impact 

“Subjects” is used to 
indicate single 
individuals, NGOs, 
volunteering 
associations, charities. 
“Sector” means fields 
such as sport, culture, 
education, assistance, 
research, etc. 
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External communication No of public meetings e.g. open day  
No of website visitors  
No of articles, press releases  

Relations with schools and 
Universities 

Number and amount of 
scholarships  

 

Number and amount of 
placements, functioning and 
performance assessments. 

 

Litigation Number of the legal disputes 
(including criminal) in which the 
company is involved 

 

Number of convictions and 
acquittals as a result of legal 
disputes  

 

 

 

3.2.7 Customers 

When analysing the relationship with customers an account of the system of relations that 

is in place must be provided, by making reference to the economic-financial, qualitative and 

quantitative aspects. Consequently, the indicators listed in the following table should be 

included, in addition to information on general aspects. 

  

ASPECTS INDICATORS NOTES 

Economic dimension of the 
relationship 

Turnover  
Market share  

Features of products/services: 
- Quality 
- Innovation 
- Customization 
- Safety 

% of reduction in product defects  
% of returns by customers out of 
sold products due to defects  

 

Number of new products  
Number of product variants  
% of products that are customized  
% of non-toxic/anti allergenic 
components in the products 

 

Number of tests related to 
product-safety 

 

Region 
Category of customer 
Category of products/services 
Dimension 
Concentration 

 

% turnover by region, sector, 
market segment, product line, etc. 

The detail of 
information is chosen by 
the company in relation 
to the significance of the 
information 

% of customers by region  
% of customers divided by 
category 

Category of customers is 
meant to indicate 
whether these are 
individuals, companies, 
public administrations, 



 
 

50 

etc. 
 

 % of customers classified by type 
of product/service 

The range of 
products/services 
offered by the 
organization should be 
classified by product 
lines, types of services, 
etc.  

% of customers by range of 
turnover 

 

% turnover of a given first 
number of customers 

 

Customer retention  % of customers who are in a 
relationship with the organization 
for more than ‘x’ number of years 

 

% of lost customers out of the 
total number of customers 

 

Communication and 
information 

Number of calls received by call 
center 

 

% of answers given by call center  
Average in response time by call 
center 

 

Contractual conditions Average delivery time of products  
Deferment of remuneration   
% discount on given volume   

Image and reputation Brand awareness 
 

Brand knowledge 
measured through polls 
and focus group 

Costs for promotional activities, 
advertising, sponsorship 

 

Customer acquisition % of new customers  
% turnover of new customers  

Quality 
 

Costs and investments in quality  
% of quality costs / turnover   
Number of certifications of 
quality with indication of 
verification body 

 

Customer satisfaction Customer satisfaction index  
Number of interviewed customers  

Complaints and litigation Complaints rate Number of complaints / 
Number of customers 

% of complaints resolved within a 
certain time frame 

 

Number of litigations and related 
results 

Information about 
passive and active 
litigation classified by 
reason 

Value of existing litigations  
Social and environmental 
features of the products 

Number of eco-products Products with non-toxic 
components, products 
fully recyclable, energy-
saving products, etc. 
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3.2.8 Suppliers 

When analysing the relation with suppliers, an account of the system of relations that is in 

place must be given, by making reference to the economic-financial, qualitative and quantitative 

aspects. Consequently, the indicators listed in the following table should be included, in 

addition to information on general aspects. 

 

ASPECTS INDICATORS NOTES 

Economic dimension of the 
relationship 

Cost of goods and services  
% costs of goods and services / 
turnover 

 

Features of purchased goods/services 
and quality 

% of return to suppliers due to 
non-compliance with quality 

 

Region 
Category of purchased goods/services 
Dimension 
Concentration   

% of purchases by region, 
category, band of purchase, etc. 

The detail of 
information is chosen by 
the company in relation 
to the significance of the 
information 

% of suppliers by region 
% of suppliers by category of 
goods/service 
% of suppliers by band of 
purchase 
% purchases from a first given 
number of suppliers 

 

Contractual agreements Average deferment of 
remuneration 

 

 % of remunerations made within 
the agreed terms 

 

Retention Number of regular suppliers  
 

‘Regular’ suppliers 
means those with whom 
the company has at least 
a relationship since a 
given number of years. 

% of purchases from regular 
suppliers 

 

Transfer of technological 
knowledge/co-design 

Number of suggestions given to 
suppliers for product-
improvements 

 

Number of products co-designed 
with suppliers 

 

Conformity to quality standard Number of certified suppliers  
Number of suppliers audited by 
the company 

 

% of suppliers who do not 
conform to quality standard 

In relation to standard 
established by the 
company 

New contacts with suppliers Number of new suppliers  
% of purchases made with new  



 
 

52 

suppliers 
Ways in which suppliers are selected 
 

% of purchases made through 
auction and tenders 

 

 
Complaints and litigation Complaints rate Number of complaints / 

number of suppliers 
Number of litigations Information about 

passive and active 
litigation classified by 
reason. 

Value and results of the existing 
litigations 

 

Adherence to the existing ethical and 
social standards 

Number of suppliers in 
compliance with SA8000  

 

Number of suppliers with 
environmental certification 

 

% of purchases from social 
enterprises, non-profit 
organizations 

 

% of purchases of recycled 
products (e.g. paper)  

 

 

 

 

3.3 The environmental dimension 
 

3.3.1 General aspects 

Communication of corporate performance must also include environmental information 

about an organization’s impacts, its sustainable development strategies and the extent to which 

sustainability targets have been achieved. 

With regard to the environment communication system the following elements need to be 

taken into account: 

- Economic and financial information; 

- Qualitative information; 

- Quantitative data and indicators that represent the dimension related to the environmental 

performance of the period. 

 

3.3.1.1 Economic-financial information 

First, it is appropriate to define what is meant by Environment and Environmental 

Expenditure according to Recommendation 2001/453/EC on recognition, measurement and 

disclosure of environmental issues in annual accounts and annual reports of companies. 
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Environment is meant to indicate the surrounding natural physical space that includes the 

air, water, land, flora, fauna and non-renewable resources (such as fossil fuels, minerals, etc.). 

Environmental expenditures include the costs of initiatives undertaken by an organization 

to prevent, reduce or repair damages to the environment which result from its operating 

activities. These costs include, amongst others, those for: 

- disposal and avoidance of waste; 

- protection of the environment; 

- noise reduction; 

- protection of biodiversity and landscape. 

 

The costs related to initiatives that may produce favourable effects on the environment and have 

a primary purpose to achieve business improvement targets cannot be included within 

environmental expenditure. This provision is identified as the “finalization” criterion. In 

accounting terms, the environmental expenditures should maintain the characteristic of 

“specificity”. If expenditures are common to more than one object or purpose, the pro-rata 

criterion should be applied. 

Costs incurred as a result of fines or compensation due to environmental pollution-related 

damage, are excluded from the definition of environmental expenditure. Whilst these costs are 

related to the impact of a company's operations on the environment, they do not actually prevent, 

reduce or repair damage to the environment.  

With regard to this, it seems appropriate to highlight that the expression “…damage to the 

environment which results from its operating activities” would exclude, from the definition of 

environment expenditure, the costs of the initiatives taken voluntarily by a company to prevent, 

reduce or repair damage to the environment caused by other subjects or those which do not result 

from its operating activities. 

In this instance, it seems clear that the “finalization” criterion shall give way to the criterion 

of “operative responsibility”, which has been mentioned on other occasions in the 

Recommendations to delimit the extent of corporate obligation even when damage is caused by 

several “agents”, thus excluding joint and several liability between them. 

Finally, it should be noted that the Recommendation urges the use of detailed definitions 

provided by Eurostat in disclosing environmental expenditures. 

When the Recommendation 2001/453/EC has been adopted, these data should already be 

accounted in the Income and Financial Statements. The impact on the Income Statement allows 

the management effects to be made explicit, even in terms of Value Added. 
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Other data, related to investments, finances, risk funds, etc. should be included in the Socio-

Environmental report (cf. 3.3.2.2 Direct environmental aspects). 

 

3.3.1.2  Qualitative information 

With regard to qualitative information, the definition of the environmental policy, i.e. the 

framework of reference to establish and review environmental targets and goals, represents the 

most meaningful step because this is indispensable in guaranteeing an environmental approach 

consistent with the declared corporate values. Through this step, the organization states its 

philosophy and values related to environmental protection. The introduction of an 

environmental policy, even when this represents just a statement of intent, highlights the effort 

made to strategically deal with environmental problems. 

In most cases, the process of policy definition provides the organization with an 

opportunity to critically re-think its own business by highlighting the ways in which its values 

and environmental-related motives are elaborated. 

It is also fundamental to take into consideration how the context of reference is chosen. 

This may include the organizational dimension (site, multisite, holding, sub-holding) as well as 

the productive/operating dimension (the most relevant productive sector or sectors, other 

business activities, such as real estate activities or logistics). It is clear that the format and 

content of the Report may considerably vary depending on whether the organization is operating 

in single or multiple sites. Similarly, the fact that an organization is either mono-product or 

produces a variety of products (and thus is more complex from the point of view of auxiliary 

and support services) is relevant for the format and content of the Report. 

It is particularly important to highlight: 

- the existence of Environmental Management Systems; 

- the presence of environmental certifications; 

- the realization of specific environmental studies (for example LCA studies); 

- whether the organization is adopting the Emission Trading scheme; 

- the practical application of the principle establishing that an organization, which drafts the 

Social Report, must adopt a governance structure in order to promptly embrace the best 

available technology (BAT) and guarantee sustainable development in line with rapid 

technological (and regulatory) evolution in the environmental field.  

- information about any projects that are subjected to the EIA (Environmental Impact 

Assessment), as well as information about substantial modifications of the work and 

interventions falling within the area of applicability of the EIA (e.g. description of the 
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expected initiatives to avoid, reduce and possibly compensate the relevant negative effects 

of the project on the environment; description of the expected initiatives regarding the 

monitoring and control of significant environmental effects that derive from the 

implementation of the proposed plan or project). 

In summary, it can be said that this information is part of the Environmental Identity of the 

organization (see information reported at Point 3.3.2.1). 

 

3.3.1.3 Quantitative information 

With regard to quantitative contents, it is essential that this information and data pertain to 

the production, consumption and impacts produced by organizational activities so as to monitor 

environmental performance. 

Data on air, soil, subsoil and water emissions must be aggregated by categories of 

pollutants and, for each data provided, mentioning the measurement methodologies that have 

been adopted (direct measurements, samplings, estimates, etc.) is desirable. 

It would be useful to make the quantitative information comparable with the information 

related to corporate expenditures. Estimates or percentages should be reported when 

disaggregated data are not available. In both cases, it is necessary to indicate the methodologies 

for measuring or estimating the several environmental consumptions or impacts as well as items 

and cost configurations that are adopted, when these are evaluated in economic-financial terms. 

(Cf. The positions of the Environmental Report, points 3.3.2.2. b), c), d), e)). 

Finally, it is important to calculate indicators regarding environmental-related training 

provided to employees as well as about the procedures and results of internal auditing activities. 

 

 

3.3.2 Environmental Report 

The decision to proceed with environmental reporting can result in drafting an independent 

Environmental Report, when companies operating in high environmental impact sectors opt for 

developing a Report which is focused exclusively on environmental communication. In this 

case, specifically developing the content of the Report on the basis of a systematic accounting 

approach that allows hierarchical structuration of the information is suggested. The qualitative 

and quantitative information should be transposed in a sequence that takes on the guise of a 

Chart of Environmental Accounts (CEA). In this respect, see Appendix 5.3. 

When the environmental dimension is disclosed in the form of a Section of the Socio-

Environmental report, the communication is more limited. 
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Elements about environmental identity are already included in the Section related to the 

Identity of the full document. It is suggested, however, to group together all this information in 

the Environmental Section, which should now include three fundamental categories of analysis: 

1. Environmental Identity; 

2. Direct Environmental Aspects; 

3. Indirect Environmental Aspects. 

 

3.3.2.1 Environmental identity 

     The Environmental Identity is identifiable in: 

a) the production site; 

b) the organizational activities subjected to environmental control; 

c) the technological plants; 

d) production processes/products subjected to environmental control; 

e) existing controversy; 

f) existing types of monitoring; 

g) the main environmental problems of the organization and the types of damage generated; 

h) the existing (or planned) environmental policies and programmes. 

In addition to this, it should be possible to add information related to the safety management 

system of employment. 

 

3.3.2.2. Direct environmental aspects 

These items will include: 

a) Information about Costs, Revenues, Funds and Investments; 

b) Analysis of resource consumption. This may be broken down in the following categories:  

1. Raw materials and other subsidiary material consumption (Consumed raw materials by 

category); 

2. Energy consumption by type of energy source (electricity, gas, fuel, other); 

3. Water consumption. 

For each of these resources the analysis should be undertaken on the basis of the quantity of 

consumption, by indicating also the % of recycling. The analysis of trend of consumption will 

be estimated also in relative terms, in order to represent the efficiency of the production.  

c) Analysis of emissions, waste and liquid effluents: the emissions under control should be 

analysed by making reference to the limits imposed by regulatory bodies and in terms of their 

trend. The list must include all the substances which are taken into consideration by laws, 
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regulations and conventions (local, national and international). In particular, the following 

categories should be reported: 

1. Dust and gas;  

2. Liquid effluents and waste (of water or significant spills of chemicals, fuels and oils 

expressed in terms of total number or volume, by indicating also the magnitude of the 

environmental impact); 

3. Noise pollution; 

4. Olfactory pollution; 

5. Soil and sub-soil pollution. 

The indicators are in relation to tolerable thresholds, which have been imposed by regulatory 

bodies, in terms of time period, trend and benchmarking. 

d) Analysis of generation and disposal of waste 

The analysis is divided into three levels, including the following aspects: 

1. A synthesis of waste generation; 

2. Analysis of trend in waste generation; 

3. Classification of waste by destination (landfill, incineration, recycling, re-using). 

Waste generation should be analysed by typology, in relation to the European Waste 

Catalogue (EWC), by distinguishing between Municipal Waste and others (hazardous and 

non-hazardous). The relating quantity is expressed in tons.  

The trend analysis is represented in absolute and percentage terms by making reference 

also to production volumes. 

e) Corporate behaviours regarding landscape (fauna, flora, aesthetic), eco-system and 

biodiversity. 

 

3.3.2.3. Indirect environmental aspects 

This category accounts for environmental impacts which are indirectly related to 

organizational activities and thus related to the production chain. 

Information about the following aspects is included: 

1. Key suppliers, considered in relation to their position in the production chain; 

2. Carriers “to and from the organization”; 

3. Suppliers of subsidiary services; 

4. Customers and consumers, through the analysis of the life cycle of the product and 

related environmental impact. 
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3.3.3. Table of environmental indicators 

The environmental, economic-financial, qualitative and quantitative information described 

in section 3.3. can be synthesized in the following table: 

 

ASPECTS INDICATORS NOTES 

DIRECT ENVIRONMENTAL ASPECTS 
Consumption of raw materials 
and other subsidiary materials 

Consumption indicators by 
weight and volume of materials 
used 

Information about the 
percentage of recycled 
materials 

Energy consumption by type of 
energy source 

Consumption indicators 
Development and characteristics 
of “energy efficient” products 

Information about 
percentage of savings due 
to efficient initiatives is 
reported.   

Water consumption  Consumption indicators by 
sources used 

The % of re-used water is 
indicated  

Dust and greenhouse gas Indicators of the total, direct and 
indirect emissions by category 
(CO2, CH4, N2O, and other 
substances which are considered 
by existing laws and regulations 
and international conventions). 

Initiatives and achieved 
results to reduce these 
emissions  are indicated  

Liquid effluents and waste 
 

Indicators of the total number or 
total volume of: water, chemicals 
spills, oils and fuels. 

Indicators are in relation 
to tolerable thresholds in 
terms of time period, 
trend and benchmarking 
that have been identified 
by regulatory bodies 

Waste Classification of waste by 
destination and quantity 
indicators 
 

Waste generation is 
analysed by typology, in 
relation to the European 
Waste Catalogue (EWC) 

Indicators of waste generation by 
category and methodology of 
disposal 

With regard to hazardous 
waste, data about 
treatment and eventual 
export are indicated 

Noise and olfactory pollution 
 

Specific indicators 
 

The indicators refer to 
tolerable thresholds in 
terms of time period, 
trend and benchmarking 
that have been identified 
by regulatory bodies 

Corporate behaviours with 
regard to landscape and 
protected areas (fauna, flora, 
aesthetics), eco-systems and 
biodiversity 

 
 

- Location and dimension of the 
industrial plants that are 
managed in or near by protected 
areas 
- Programmes for managing and 
safeguarding eco-system and 
biodiversity 
- Water sources and related 
habitats that are significantly 
influenced by waste and spills. 

Assessment of the 
industrial plants 
 
 
Recovered areas 
 
 
Analysis with regard to 
species included in the 
“IUCN Red list” 
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INDIRECT ENVIRONMENTAL ASPECTS 
Key suppliers of goods and 
subsidiary services 

 

Specific indicators also analysed 
by trend in relation to 
environmental effects caused by 
supply relationship 

Communication and 
assessment of the effects 

Transport 
 

Specific indicators also analysed 
by trend 

Significant environmental 
impacts related to: 
- Transport  of raw 
materials and products; 
- Staff travel. 

Impacts due to products and 
services produced (customers 
and consumers) 

Specific indicators also analysed 
by trend with particular reference 
to packaging  

Communication and 
assessment of the effects 

Compliance 
 

Fines paid for not abiding to the 
existing environmental laws and 
regulations 

Number, value and 
context. 

 

If they were not already included in the Identity Section, the following information and data are 

reported in addition to the indicators provided in the Table above: 

1. The industrial site; 

2. The organizational activities which are subjected to environmental control; 

3. The technological plants; 

4. The production processes/products subjected to environmental control; 

5. The existing controversy; 

6. The existing types of monitoring; 

7. Main environmental critical aspects of the organization; 

8. The existing (or planned) environmental policies and programmes. 

9. The estimation of environmental damage, even if calculated with considerable approximation 

(by also proposing several evaluations that may be assessed by stakeholders), e.g. 

illness/disease and related consequences.  

Data should be presented through summary sheets which are easily accessible.  

The amount of funding and specific investment should be mentioned if they were not already 

explicated in the Financial Accounts and Statements. 
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4. Additional sections 

4.1. Judgments and opinions of stakeholders 
One of the most important aspects of the Bilanci Sociali (Social Reports), considered as 

reporting and dialogue tools, is represented by the involvement of stakeholders. In particular: 

- it appears necessary to assume the gradual involvement of (at least) those subjects who the 

organization considers to be crucial; 

- There are no predefined criteria of stakeholder involvement, but the criteria that has been 

followed must be clearly illustrated in the Social Report along with an explanation of the 

reasons why one stakeholder rather than another was considered as crucial; 

- Stakeholders may be consulted either directly or through sampling or representatives. 

With regard to the chosen criteria, specific information and explanations must be given.  

- The opinion of stakeholders may regard the values of the organization, but mainly the 

managerial outcomes and social performance that are the object of the Social Report. 

4.2. Improvement of Social Report 

   In the next year edition of the Social Report, the organization should take into consideration 

the comments and suggestions of stakeholders in order to enhance the completeness, 

transparency and pro-activity of the document. 

 

 

5. Appendix 

5.1. Information for the determination of Value Added 

A. Production/Output Value  

The Global Value of the Production is determined by the following sum: 

1. Revenues due to normal operation: 

a) Sold: Revenue due to product sales and services supply; 

b) In stock: value of finished products stock; value of semi-finished stock; value of in 

progress products; 

c) Distributed:  Revenue of products and services distributed; 

d) Reused: Revenue of products and services reused; 

2. Revenues from other sources: 

a) Increases in fixed assets due to internal production (fixed assets internally produced); 
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b) Value of services which are internally generated. 

3. Revenue from other sources from non-manufacturing activities (revenues due to 

product sale and service supply in the context of a manufacturing company).  

 

Revenues due to atypical production and those due to typical re-used production (points 

2a+2b+1d) represent the category of Production for internal use. Their valuation is made 

on the basis of production costs. 

 

B. Intermediate costs of production   

Intermediate costs and consumption falling in the year’s competence are taken into 

account to determine the Value Added. These are the costs that do not represent a 

remuneration for internal stakeholders. The selection of costs-remuneration is strictly 

linked to the identification of internal stakeholders.  

 

C. Incidental and extraordinary components 

Incidental income components, which are typical of financial management, are grouped 

by category of incidental management. In the case of companies whose typical activity is 

represented by manufacturing and commercialization, the categories due to incidental 

production are: 

a) Management of property estate; 

b) Management of current assets; 

c) Management of investments assets; 

d) Management of financial assets; 

e) Management of other aspects/assets.   

In the present paper, financial management represents the management of investments 

that produce dividends or interest receipts. The concept of management of financial 

issues coincides with that proposed by the Civil Code where management of 

investments is also included. Thus, financial management is a sub-category of incidental 

management.  

The complementary part of financial management- the non-financial incidental 

management- generates revenues that are related to the management of non-financial 

assets (investments) and thus, interest receipts, royalties, returns on common 

investments, etc.  
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The extraordinary income components are grouped separately in order to not 

prejudice the comparability of ordinary activities over time, as extraneous to this.          

 The events that generate extraordinary income components are usually: 

- Casual events; 

- Prior years adjustment of costs and revenues; 

- Occasional events. 

 

 

5.2. The chart of environmental accounts10 

 

A) The Chart of environmental accounts 

 

Environmental categories 

1. Environmental identity 

2. Direct Environmental Aspects; 

3. Indirect Environmental Aspects. 

 

1. ENVIRONMENTAL IDENTITY (GENERAL INFORMATION) 

1.1. The information document about the production site 

1.2. Information document of the existing organizational activities (E.g. General 

Administration, Research, Laboratory, Meals, Handling and internal transport, Repair 

Workshop) 

1.3. Information document about technological plants 

Description and information about distinctive features. (E.g. Power generators, 

Thermal power plant, Compressors and dryers, Power pumps, Resin transformers). 

1.4. Information document about production process and finished and working 

products 

1.4.1. Analysis of processes/products 

1.4.2. Trend analysis of finished products, working progress (expressed in value and 

quantity) 

1.4.3. Trend analysis of consumption of raw materials and subsidiary materials 

(expressed in value and quantity). 

   
                                                
10 This is taken from G.B.S, Document of Research No 3, Environmental Reporting and Value Added.  
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1.5. Existing controversy 

1.6. Monitoring and Control 

(Description of the existing process and in particular information about the adherence 

to environmental risk management systems) 

1.7. Identification of the key environmental critical aspects related to organizational 

business 

1.8. Environmental Policies and Programmes (EPP) undertaken or planned 

1.8.1 EPP of training and education 

1.8.2 EPP to reduce consumption and to re-use recycled materials 

1.8.3 EPP to increase energy efficiency 

1.8.4 EPP to reduce consumption or reuse of resources (indicate which ones) 

1.8.5 EPP for reducing and controlling emissions (indicate which ones) 

1.8.6 EPP for storage of hazardous waste (indicate which ones) 

1.8.7 EPP for selection, involvement and control of suppliers 

1.8.8 EPP for reducing environmental impacts of logistics and transport     

 

2. DIRECT ENVIRONMENTAL ASPECTS  

2.1. Costs, Revenue, Financing and Investments 

2.2. Matrix of the phases of process/variables 

2.3. Analysis Chart of resource consumption 

2.3.1. Raw materials and other subsidiary materials consumption (used materials 

classified by type) 

2.3.2. Energy Consumption by type of source (electricity, methane, fuel, other) 

2.3.3. Water consumption  

2.4. Analysis Chart of emissions, waste and effluents of liquid substances 

2.4.1. Dust and Gas 

2.4.2. Effluents of liquid substances and disposal (of water or significant loss of 

chemicals, oils and fuels by reporting the total number or volume and by 

indicating the magnitude of environmental impact)  

2.4.3. Noise pollution 

2.4.4. Olfactory pollution 

2.4.5. Soil and subsoil pollution   
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2.5. Analysis Chart of production and disposal of waste 

2.5.1. Summary of waste produced 

2.5.2. Analysis of trend of production 

2.5.3. Classification Table of waste in relation to their destination (landfill, 

incineration, recycling and reuse) 

2.6. Corporate behaviour with regard to landscape (fauna, flora, aesthetic), 

ecosystem and biodiversity  

 

3. INDIRECT ENVIRONMENTAL ASPECTS 

3.1 Key strategic suppliers who are taken into consideration 

3.2 Transport 

3.3 Suppliers of auxiliary services 

3.4 Corporate impacts of products and services that are provided (Customers and 

Consumers) 

 

B) Comment on the Chart of Environmental Accounts proposed  
 

The Chart of Environmental Accounts (CEA) has been designed to elaborate a complete and 

autonomous Environmental Report that includes data and information about the 

Environmental Identity of the organization. In the case of preparing an environmental section 

of a Social Report - or of other similar documents - it is possible to include within the Identity 

Section of the Social Report (or other documents) information related to environmental 

identity. 

The CEA is structured into three fundamental environmental categories11: 

1. Environmental Identity. 

2. Direct Environmental Aspects. 

3. Indirect Environmental Aspects. 

Moreover, the analysis should follow a progressive hierarchical schema that takes into 

account the <vaa> “Categories/Aspects/Indicators” model which is already largely adopted 

both in the GRI framework and the Ministerial CSR-SC Model.  

Thus, the numbering of variables, which have been included, follow an orderly 

progression from categories to sub-categories, from aspects to sub-aspects up until the 
                                                
11 The categories, which are taken into consideration, have been identified by following the traditional distinction 
through which the organizational environmental impacts are divided into direct and indirect. In particular, by adopting 
the terminology used by ISO 14001, direct aspects are considered those that an organization can take under control. On 
the other hand, indirect costs are those in which an organization can exert a relevant influence.      
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specific indicators that are related to the last tier variables. In the simplest form this 

classification would follow the following model: 

1. CATEGORY 

1.1.  ASPECT 

1.1.1. INDICATOR        

 

1. THE ENVIRONMENTAL IDENTITY is illustrated through the provision of the data 

related to the: 

1. Production Site: CEA 1.1. 

2. Organizational activities that are subjected to environmental control: CEA 1.2. 

3. Technological plants: CEA 1.3; 

4. Production processes/products that are subjected to environmental control: CEA 1.4. 

5. Existing controversy: CEA 1.5. 

6. Existing types of monitoring: CEA 1.6. 

7. Main critical environmental aspects of the organization: CEA 1.7. 

8. Existing or planned Environmental policies and programmes: CEA 1.8. 

 

In addition to these eight positions, it is possible to add a position regarding information 

related to the management system of employees’ safety. 

The data and information should be presented through easy readable information documents. 

The information document about the production site (CEA 1.1.), for example should: 

- Summarize the production activities and locations; 

- Provide plan as well as the total area of the site by indicating the areas that are built up 

and those which are green; 

- Provide information about changes in the ratio between built areas and green areas along 

with information about future plans; 

- Provide other general information about energy sources, number of employees, number of 

employees’ shifts, working days per week and working days per year; 

- Provide a list of raw materials and other materials that have been used. 

The other two Environmental Categories, which have been taken into consideration, follow 

the traditional classification that distinguishes the analysis of an organization’s 

environmental impacts between direct and indirect impacts. 
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2. THE CATEGORY OF DIRECT ENVIRONMENTAL ASPECTS is structured into 6 

items that are briefly described below. 

 

CEA 2.1. Costs, Revenue, Financing and Investments 

The information about environmental costs and revenues are taken from the Financial 

Accounting Ledger. The analytic tables taken into consideration will balance with the data 

included in the Statement of Value Added. Similarly, a detailed table of the environmental 

investments and specific financing sources, derived from the Annual Balance Sheet 

(adapted to the recommendation 2001/453/EC), will be produced. 

 

CEA 2.2. Matrix of the phases of process/variables 

The information document (or documents) CEA 1.4.1 of the operative processes is 

developed to identify the environmentally-relevant phases with regard to resources and 

pollutants (raw materials and other subsidiary materials consumption, energy consumption, 

water consumption, effluents of liquid substances, emissions to air, waste production, soil 

and sub-soil pollution, noise pollution, olfactory pollution, etc.).  

This information document may be presented in terms of physical quantities, but it is also 

possible to identify a link with data from the accounting and management accounting. 

     

CEA 2.3. Analysis Chart of resource consumption 

This information is reported in detail in the following categories: 

2.3.1.  Consumption of raw materials and other subsidiary materials (Used materials 

classified by type) 

2.3.2.  Energy Consumption by type of source (electricity, methane, fuel, other) 

2.3.3. Water consumption  

 

For each resource, the analysis should be undertaken in terms of quantity of consumption, 

by also indicating the % of recycled resources. The trend analysis should also be carried 

out in relative terms with the aim of illustrating production efficiency.  

 

CEA 2.4. Analysis Chart of emissions, waste and effluents of liquid substances 

Emissions, which need to be controlled, are analysed by making reference to the threshold 

limit designed by regulatory bodies and authorities and be analysed by trend. The list must 
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include all the substances that are laid down by laws, regulations or conventions (local, 

national or international). 

2.4.1. Dust and Gas 

2.4.2. Effluents of liquid substances and disposal (of water or significant loss of 

chemicals, oils and fuels by reporting the total number or volume and by indicating the 

magnitude of environmental impact)   

2.4.3. Noise pollution 

2.4.4. Olfactory pollution 

2.4.5. Soil and subsoil pollution 

  The indicators will make reference to the permissiveness thresholds that are identified by 

authorities in terms of time period of analysis, trend and benchmarking.  

 

CEA. 2.5. Analysis Chart of production and disposal of waste 

In this section information is reported under three levels of analysis, as follows:    

2.5.1 Summary of waste produced 

2.5.2 Trend analysis of the production 

2.5.3 Classification Table of waste in relation to their destination (landfill, 

incineration, recycling and reuse). 

 

The production of waste should be analysed by type, in relation to the CER code, and 

distinguished between municipal waste and other waste (hazardous and non-hazardous). 

Information about quantity should be expressed in tons. The analysis of the trend should be 

carried out in absolute and percentage terms by also making reference to production 

volume.    

 

CEA 2.6. Corporate behaviour with regard to landscape (fauna, flora, aesthetic), 

ecosystem and biodiversity   

 

 

3. THE CATEGORY OF INDIRECT ENVIRONMENTAL ASPECTS 

This category accounts for environmental impacts that are indirectly linked to the 

organizational production processes. Thus, this category links back to the production chain. 

As such, in this category, information about the effects that are attributable to the following 

is reported:  
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- Suppliers who are classified in relation to the fact that they have a strategic role in 

production: CEA 3.1. 

- Transport to and from the company: CEA 3.2. 

- Suppliers of auxiliary services: CEA 3.3. 

- Customer and consumers whose impacts are taken into consideration through the 

analysis of the product life cycle and related environmental impact: CEA 3.4.  
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